- (Re)think your digital strategy
to the ChinesMar




Why East Asie
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2016-2020 China's overseas customers
scale and forecast (100 million people)

Transaction scale and growth rate of China's import
cross border e-commerce market from 2013 to 2021
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Foreign Brands Common Mistake
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Opportunities
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We may take sales and marketing from our perspective to the
customer. But what about thinking from the Asian customer
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